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Who is this report for?

>

There will always be room for more.
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How did this all begin?
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Once I cracked that code, everything changed...
- (

- > 2=> 6=> . - 19> (
@ / 3 3 0
(
- %=
4 (
8
¢ 4 +

In life there is no better way to get... and keep
someone's attention than by telling stories.
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Billions of dollars are made each year, all riding on the back of a
story.
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Here’s where that begins...

#1 The Headline Story
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“Crippled Golfer Stuns L.A. Open Crowd By Crawling From Death Bed
To Beat 110 Pro Golfers With a 67 (Using A Short Backswing) And
Qualify For The Last Spot In The Famous 2002 Tournament!”

"How A Completely Self-Taught Pip-Squeak Golfer Ignored Everything
The So-Called "Experts' Teach... And Stumbled On The ONE BIG
DARN SECRET To Instantly Adding Dozens Of Laser-Accurate Yards
To Your Tee Shots... Especially If You're Too Short, Too Tall, or Too
Out-Of-Shape!"

“Total Newbie Marketer Bullies His Way Thru The Herd... Kicks
The Doors Wide Open... And Discovers The 7 SIMPLE SECRETS
To Building A Massive List Of Primed-To-Purchase Prospects — And
How His Efforts Can Reward You With 6 Or 7 Figures — Even If
You’re Brand New And Are Starting With No List”
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"Did I set up at least 1 compelling, 3 dimensional character in my
headline?”

e F 3 )

® G

If you can answer yes, then you're on your way.

#2 The Been There Done That Story
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Here's an example:
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See how much more powerful that is?
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#3 The Product As Hero Story
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Give your hero a villain to fight against.

In the above story, our troubled guy was paddling to keep his
head above water. You amp things up by adding a villain trying to
pull him under the water!

#4 The Reader As Hero Story
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That kind of story also works today, both online and offline.
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#5 The First Person Hypothetical Story
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In the "first person hypothetical” story it's important that you
make the reader the star of the story. It's not "What if Bob was
to try..." Or “"anyone could try...” It's "What if you try..."
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Think about it.
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Take the mundane and make it visual and exciting.
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# 7 The Testimonial Story
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As long as you don't change the facts of the testimonial, and the
person giving the testimonial is aware of your changes, then it's
perfectly ethical.
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Once you "edit" the testimonial, you should go back to your
customer and get her to approve it, just to be safe.
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3 Elements Required In Marketing Storytelling...
= @ ( - =

1. A beginning
2. A middle
3. And an end.
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Headline Story:
Beginningt . +
Middlet ; +

EndE ; 99& ]

The Been There Done That & Product As Hero Stories:

Beginningt F 88 -
+

Page: 11

#$ %&&"



Middlet 6 ,
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EndEt , 88 F 88
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Reader As Hero Story:
Beginningt $ +

MiddleE ( ( HY I %7
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The First Person Hypothetical Story:

Beginningt ! HII +
Middlet =& : + +
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The Testimonial Story:

Beginningt $ +
Middlet $ |, +
EndE 3 %
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Okay... so there you have it. My simple 7 story techniques that
promise to launch your sales into the stratosphere (That would be
a metaphor. See: #6).
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If you're a marketer who wants more sales... a higher bottom
line... and happier customers who actually look forward to buying
from you... then feel free to contact me by visiting my website.
The address is

That's a great thing.
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If you're interested in the possibility of being coached on story...
or copywriting in general, head to and
use the form to let me know. We'll talk and see if we're a good fit.
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But a warning...
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